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How to Enhance Your Dental Directory Listings:  
Getting more from your IDA LeadFire online dental marketing 

The Internet Dental Alliance is pleased to announce a major upgrade to your online 

LeadFire dental marketing system. 

This massive upgrade is included in your current Internet marketing plan, and it 

could mean a four-fold increase in your online new patient marketing. 

We have just completed a major update to IDA’s network of national and local 

find-a-dentist websites. All of these directory websites are powered by our 

proprietary LeadFire technology, and they are a great opportunity to add more new 

patients to your dental practice. 

In addition to almost 500 local dental directories, our system has 16 national 

directory websites that cover different types of dentistry.  

Your practice will be listed on each of the national directories that match your clinical 

skills, and also in the appropriate local directories by both skills and geography. 
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Clinical Skills 

Your clinical skills are those you’ve selected in your Online Control Panel.  

Under “Practice Locations,” go to the “Clinical Skills” page.  

To get the most out of your directory marketing, you’ll want to be sure to list 

every single clinical skill offered at your practice. 

  

From within your Control Panel, you can also manage your directory listings. You 

have already automatically been included in all appropriate dental directories.   

In your Control Panel, you can view a list of all the directories on which your practice 

appears. At any time you can remove your practice from any directory that you feel 

does not match your current clinical skills by checking the “Opt Out” box.  
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Directories 

There are three important things to understand about directories. 

First: The 16 national directories are used by people searching for information 

about a dental topic or concern like Cosmetics, Implants and Sedation. 

Your practice profile will be featured on each national directory for which you’ve 

listed an appropriate clinical skill. 

Second: Each local directory focuses on not only one of your skills, but also is 

targeted to the specific geography around your practice.  

The size of that geography will vary from just five miles in urban areas to as much as 

a 30-mile radius in rural areas. 

The third and most important thing is that each of your national and local 

directory profiles will link directly back to your primary local IDA/LeadFire 

websites.  

The more links you have to your IDA websites, the higher your positioning is with the 

search engines for your clinical skills, and the more new patient leads you will get. 

 

 

This is 1stDentist.com, a national directory that is optimized to rank highly on 

Google, Yahoo and other search engines. It includes dozens of articles and 

information about dentistry, as well as listings of dentists across the US & Canada.   
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Directory Listings 

Visitors enter their ZIP code to see a list of dentists in their local area.  

In the search results, each dentist or dental practice has its own listing. Potential 

new patients will compare your listing with other practices on the page. 

 

Let’s review some of the things you can do to make sure that your practice’s 

listing is as complete and competitive as possible. 

Here we have just about the most generic listing possible. This is what yours will 

look like if you don’t add any additional information to your practice profile. 

 

It looks just fine, of course; it’s just not as effective as it could be. 
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Directory Listings 

Below is an example of another listing that includes some additional information. 
 

 

This practice has uploaded a promotional photo, which makes a big difference in 

attracting new patients. 

In fact, your promotional photo is so important that I want to give you my “Guide to 

Professional Photos” just to make sure you get it exactly right. (See Appendix.) 

Also notice the credit card logos, which make it clear what types of payment this 

practice accepts.  

Next to the Map there are also tabs for “Coupons” and “Video.” 

The “Video” tab contains a video; you can use one about your practice if you’ve 

uploaded one, or you can select one from our stock video library. 

To add a video to your profile, go to your online Control Panel. Underneath your 

location, select “Logo & Promo Photos.”  

Here, you can select a video to include with your practice profile. We recommend a 

welcome video from the doctor or doctors or a patient testimonial video. 
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Coupons 

In the directory profile’s “Coupons” tab, you can see coupons and promotions 

offered by this dentist. 

 

If you want these to appear on your directory listings, here’s what you need to 

do. 

Log in to your online Control Panel and expand the “Customize Portals” section. 

Underneath your first web portal, go to the page called “Promotions.” 

 

These are the images that will appear as rotating promotions on your website. 

However, this information is also used to populate the “Coupons” section of 

your directory profile.  

Click the pencil icon to edit a promotion. 
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Coupons 

When you edit a promotion, the pop-up menu will show you details of the design.  

 

Click the “Offer Details” tab to add the information that will be displayed on your 

directory’s practice profile. 

The section called “Heading” contains the text that will appear in the coupons 

section of your directory listing. 

  

Make sure that the box is checked that reads, “This promotion includes the following 

offer.”  
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Directory Listings 

On each directory listing, you’ll see some highly-visible orange buttons that say 

“Make Appointment.” 

 

With the “Make Appointment” button, prospective patients simply complete a short 

online form and their information is passed directly to your office by both email and 

hard-copy fax for immediate follow-up by your team. 
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Directory Profiles: Details 

Next to the “Make Appointment” button is a “Visit Website” button that links to your 

practice’s IDA website. 

 

Clicking “Get Details” takes visitors to a directory page with more information about 

the dental practice.  
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Directory Profiles: Clinical Skills & Doctors 

The information shown here is entirely based on what you’ve entered into your 

online Control Panel. Most of it is pretty self-explanatory, but there are a few things 

in particular to note. 

 

The clinical skills listed here are based on what you’ve entered in your Control 

Panel. If you’ve only entered a few clinical skills, not much will show up here. That’s 

yet another reason why you should check off as many clinical skills as you have. 

Let’s take a look at some of the other elements of 

this page. 

Under “Meet the Doctor,” there are profiles of the 

practice’s doctor or doctors.  

You can click to expand these profiles.  

This is all based on what you’ve entered in the 

“Doctors” section of your Control Panel, and 

which doctors you’ve indicated work at this 

location. 
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Directory Profiles: Testimonials, Insurance & Benefits 

Let’s take a look at some of the other elements of this page.  

If you’ve added testimonials to your websites, they’ll 

also appear here in your directory listing.  

You don’t need to include photos, but it’s a good way 

to make your listing more visually compelling.  

Plus, there’s nothing like a little social proof to make 

people feel comfortable with a new dentist. 

 

The “Dental 

insurance” tab will 

only appear if you 

have selected the 

specific dental plans 

you accept within your Control Panel.  

If dental insurance is a major part of your practice, be 

sure to list all the carriers you work with.  

Just go to the location 

tab in your control 

panel and select the 

insurance page. 

 

The “Benefits” tab is an important one. This is 

based on the list of “Services & Benefits” that you 

select in your Control Panel.  

For maximum marketing impact, you want to make 

sure you have 15 different Benefits or Services 

selected.  

This is a powerful way to differentiate your practice 

from your competitors by emphasizing your 

practice’s greatest strengths. 
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Directory Profiles 

Elsewhere on the directory page, 

next to your address, you’ll see 

credit card logos. 

The cards that appear here are 

based on what you’ve selected in 

your Control Panel under the 

location’s “Financial Terms.” 

The “Map & Hours” section is fairly 

self-explanatory.  

If you scroll down in your Control 

Panel, you’ll see that that you have 

the option to include a photo of 

your location if you’ve loaded one 

and a list of the holidays on which 

you’re closed. 

The text in the “What We Offer” tab 

is automatically generated based 

on your practice information 

including your clinical skills and 

local geographic markets. 

Note that each of the geographic 

areas you service should be linked 

to the correct cities you are 

targeting for new patients. 

If your practice has additional 

locations that you have added to 

your online Control Panel, they will 

be included on your directory 

listing. 

The video tab here again displays 

a video if you’ve selected one in 

the Control Panel’s “Logo & Promo 

Photos” section for that location.  
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Directory Optimization 

We advise you spend a little time checking out your directory listings and 

using your Control Panel to optimize them. 

 

To see which directories you’re listed on, just log into the control panel at 

LeadFireCP.com, expand your Practice Locations, and navigate to the “Dental 

Directories” page. 

You’ll see which directories are national and which are local, as well as which types 

of dentistry are being featured. You can remove your practice from any directory that 

you feel does not match your current clinical skills by checking the “Opt Out” box. 

Just click “View Profile” to check out how you look on each of these different 

directories.  
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APPENDIX: Eleven Rules for Great Professional Photos 

(1) Always use a professional photographer who specializes in modeling. Do not use a 

portrait photographer, a high school yearbook photographer, or one of those guys who 

works at Sears taking kids' photos. This is a business expense. Get it done right. A good 

glamour photographer will cost you $1,000 or more a session, and will usually include hair 

and makeup (yes, even for men!). It's worth every penny of the expense – it truly is! 

(2) Only the practice owner or full partners are pictured in the photo. Do not use photos 

of associates or staff for the simple reason that they may not stay with the practice.  

(3) If you have two to three partners, get a joint or group photo. Do not use two 

separate photos positioned side-by-side. Make sure you get all the heads positioned as 

close together as possible for a close-up headshot. 

(4) Never wear a full beard in your photo. A mustache is okay. Psychologically, a beard 

puts a wall between you and prospective patients. They can't see or relate to the real you. If 

you want to send your kids to college and retire before age 80, lose the beard. You can 

grow it back after the photo session.  

(5) Wear a dark (but not black) suit against a light background. For men, a dark suit, white 

shirt, and dark tie; for women, a dark suit with a light blouse. The contrast exudes strength. 

No patterns on clothes or backgrounds that distract the eye from you. And no black suits. 

Since they're so dark, they become an area of flat black lacking detail and dimension.  

(6) Have the photographer take the photos in color. This gives you the flexibility to use 

them either in color or black and white. 

(7) Have multiple poses taken. Start with your head and shoulders, waist up and leaning 

forward while sitting. No props. 

(8) SMILE. It reassures prospective patients that everything's going to turn out okay. I can't 

emphasize this enough. I once had a Beverly Hills dentist whose photo looked like a police 

mug shot, and he couldn't understand why he wasn't getting new patients. 

(9) Relax. If you're feeling stiff, you'll project it. Have the photographer take a few pics just to 

relax you. 

(10) Have the photographer light you so as to create depth in your face. A three-

quarter-angle floodlight will cast enough soft shadow to give your face character. Also 

diffuse all background shadows and make sure nothing casts a shadow on you. 

(11) If the photos on the proof sheet aren't perfect, don't worry. Cropping and 

Photoshop can work wonders. 


